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AFT PHARMACEUTICALS INTRO

BRAND INTRO:

AFT Pharmaceuticals is New Zealand's #1 listed pharmaceutical company.
Listed on NZX & ASX
Over 100 proprietary brands/products in the health supplements and OTC space.

BRAND ACTIVATION

Third year of contract.

Launched a robust and comprehensive brand activation of their key SKU"s across 5 social
media platforms.

Raised consumer awareness for AFT Pharmaceuticals through social media, KOL's and direct
to consumer engagement.

CROSS BORDER HEALTH SUPPLMENTS AND OTC:

Launched KiwiHealth Tmall Flagship Cross border Multi-brand multi-category health store to
launch over 25 brands, across 2 categories (nutritional and OTC).

After one year of negotiations and regulatory submissions have gotten approval for 26 of
AFT OTC products, 6 of which are now live and actively selling direct to consumers in China

RESULTS:

First New Zealand Direct to Consumer OTC Flagship in China.

Launch of 38 products on Tmall Cross Border Global. Direct to consumer access.

Increased brand awareness.

Their iron supplement product is now top 5 on Tmall global in that category.

Highly technical and regulatory challenging but successful launch of OTC direct to consumer.
Over $500,000 in top line sales on Tmall Global alone.

UNLOCK A WORLD
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UNLOCK A WORLD
OF POTENTIAL

BRAND ACTIVATION - SOCIAL MEDIA CAMPAIGNS - 5 PLATFORMS
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BRAND ACTIVATION - LIVESTREAMING CAMPAIGNS LG Rt
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E-COMMERCE - REGULATORY ENVIROMENT

. 18 month project.
. Passed compliance, regulatory and customs approval
from 4 organizations to successfully launch 24 OTC
products, direct to consumer in China:

. China Customs

. HK Customs

. New Zealand Customs & Regulations

. Tmall Regulatory & Compliance Approval
. Massive dossier of information submitted and
successfully approved.
. First & Only New Zealand Direct to Consumer OTC
Flagship in China.

UNLOCK A WORLD
OF POTENTIAL

China Customs
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E-COMMERCE - 27 PRODUCTS, 20 OTC, 7 CATEGORIES @ oF POTENTIAL

P
IIIIIII [
LIPO-SACHETS" ‘

E!;ﬂhll

Health Supplements

Anti-inflammatory

Antihistamines

Topicals

Ophthalmic &= wr e

Other

PHARMACY MEDICINE
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E-COMMERCE - TECHNICAL, COMPLIANT, PRODUCT SELLING PAGES

OF POTENTIAL

Single product selling page on China E-Commerce Platforms
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